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technology is going to
kill us if we let it.”

Owens and Bennett,
the founders of Princess
Inc., a city nonprofit
that fosters mentoring,
education, empower-
ment and community
service, are working to
provide each student
across all 11 city schools
with blue light glasses, a
tool that aims to filter
out the blue light from
digital screens and
reduce eye strain,
through partnerships
with sponsors and pri-
vate donors.

They’re calling it “The
Blue Light Campaign.”

And, while experts say

there’s a lack of evidence
supporting the glasses’
effectiveness, the pair
argue that it's a preven-
tative measure that will
not only work while stu-
dents are learning virtu-
ally, but also when
they’re playing video
games or scrolling social
media after the school
day ends.

“Imagine all the kids
right now whose vision
is fine, but now who’s to
say they go back to the
doctor and they have
terrible vision from the
strain in their eyes,”
Bennet said.

Officials at the Ameri-
can Academy of Oph-
thalmology argue there
is no evidence showing
blue light from electron-
ic devices is harmful or

damaging to eyes, advis-
ing instead to take fre-
quent breaks, reduce
brightness settings and
using artificial tears to
lubricate dry eyes.

But those steps are
just not practical for
young people, Bennet
said, who might be apt
to take breaks during
virtual learning, but
stare intently at screens
for video games and
social media for hours
on end.

“The blue light is
addictive, if you ask me,”
she said. “No one wants
to pull their eyes away.”

Owens said that eye
strain has affected her,
too, as well as her young
daughter, Journey.

“l know how I'm feel-
ing, being in front of a

computer, and | know
how my kid feels,” she
said, explaining that new
tools need to be avail-
able.

But it’s an expensive
undertaking, Bennet
said. Age and gender
play a role in the size
and fit of the glasses.

The project could cost
$35,000 when it’s all said
and done, she said.

But, the group has
already locked down one
sponsor, Robert Wil-
liams, owner of Absec-
on-based TMarquise
Entertainment, who
signed up to be a spon-
sor for the Venice Park
School.

“| just have a habit of
giving back and | always
say, ‘You don’t have to be
a millionaire to be a phi-

lanthropist,” he said. “If
| see a good cause, | like
to help any way I can. |
understand the need for
these kids to have these
glasses, especially now
with everyone being vir-
tual.”

The goal is to have a
pair of the glasses to
each student in the dis-
trict by March, Bennett
said.

“This is long-term
health,” Bennett said.
“COVID is having a rip-
ple effect and Princess
Inc. is trying to find a
way to support our fami-
ly, children and the com-
munity, and give them
the resources that are
practical and useful.”
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