
 w e  k n o w  f o r  s u r e  a b o u t  c i t i z e n s  

v i e w s ’  o f  h i g h e r  e d u c a t i o n :

* It is highly valued as a vehicle for individual success a n d  a s  c r u c i a l  t o  

e c o n o m i c  c o m p e t i v e n e s s ;  a n d

* It is viewed as less affordable than in the past and moving in the 

w r o n g  d i r e c t i o n .

With these dual concerns on a collision course of sorts, it  is imperative that the public come to thoughtful public 

judgment about the role of government, institutions, and fa milies in ensuring college affordability. The backdrop of 

debt weighs heavily on many students and graduates looking for work in a slowly recovering economy.

As never before, perhaps, the public is open to the disco very and application of new approaches to making college 

affordable. This includes steps to reduce students’ time-t o-degree. For example, a March 2013 poll by the Hughes 

Center at Richard Stockton College foun d that a majority of the public says they support colleges offering more online 

courses and making it easier to transfer credits from one coll e g e  t o  a n o t h e r  t o  r e d u c e  t h e  t i m e  i t  t a k e s  f o r  s t u d e n t s  t o  

get a degree (63% and 94%, respectively).

Scientific polls have been one important way for policy makers to discern where the public stands on the challenge of 

college access and affordability. But to contribute meaningfully to the state and national dialogue about how to solve 

the perplexing challenges, polls have to be balanced and carefully crafted.

Conversely, polls that only scratch the surface of higher 
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University). For example, in a 2011 poll conducted for our Association by Penn Schoen & Berland Associates, 93% of 
New Jersey residents agreed that “it is vital to New Jersey’s economy that we have excellent and affordable state 
colleges and universities” (57% strongly agreed, 36% agreed, and 7% disagreed ).

Polling is only a first step in helping Americans reach conclusions about aspects of higher education that need to be 
jettisoned, changed, or enhanced and preserved. Discussions among lay citizens, opinion leaders, government 
officials, and higher education representatives are also important. Our Association has conducted such discussions, 
as have other higher education bodies in the past. Richard Stockton College’s Higher Education Strategic Information 
and Governance program, part of the College’s Hughes Center for Public Policy, is planning to convene such 
meetings in the Garden State next year.

With informative polls and informed discussions, our state and nation will be more likely to enact policies that will 
effectively keep college affordable and help meet other important goals regarding college access, diversity, and 
educational outcomes. But we have to ask the right questions first.
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